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MTV Networks and Orbitz.com Honored  
for Inclusive LGBT Advertising by 

Commercial Closet Association's Corporate Visionary Honors  
  

 Event Also Marks Commercial Closet Association’s Fifth Anniversary 
 
November 21, 2006 - New York, NY – Commercial Closet Association’s Second 
Annual Corporate Visionary Honors recognized MTV Networks and online travel 
company Orbitz.com for inclusive excellence in portrayals of lesbian, gay, bisexual, and 
transgender (LGBT) individuals in their promotional advertising. The ceremony took 
place on Monday, November 20, 2006 and was hosted by The New York Times as one of 
the last events held in their historic, 93-year-old building. 
 
For more than a decade, MTV Networks has aired groundbreaking LGBT portrayals in its 
promotional advertising, and has served as a primary media outlet for other advertisers to 
do the same. Since 2001, Orbitz.com has made humorously inclusive LGBT portrayals a 
central part of its advertising to both gay and straight audiences.  
 
“We applaud MTV Networks and Orbitz.com for their ground-breaking and long-
standing commitments to inclusiveness and portrayals of LGBT individuals in advertising 
-- they provide an important model for corporate advertisers,” says Michael Wilke, 
founding executive director of Commercial Closet Association.  
 
Cyndi Lauper presented the honors for LGBT inclusive advertising to Lisa Sherman, 
Senior Vice President and General Manager of MTV Networks' LOGO, and Randy Susan 
Wagner, Chief Marketing Officer, Orbitz Worldwide, a division of Travelport, Inc. 
 
The Corporate Visionary Honors also marked the five-year anniversary of Commercial 
Closet Association. Since its founding, the non-profit has educated and influenced the 
world of advertising to understand, respect and include LGBT references in advertising  
through best practices training sessions for corporate advertisers, the annual Images In 
Advertising Awards, and an extensive ad library housed on its web site.   
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About Commercial Closet Association 
Commercial Closet Association was founded by veteran advertising industry journalist Michael Wilke in 
2001 and has become a sought-after authority on LGBT images in advertising.  The nonprofit organization 
educates and influences the advertising industry to understand, respect and include lesbian, gay, bisexual 
and transgender (LGBT) references in advertising to achieve a more accepting society and successful 
business results. The organization provides advertising training, produces a syndicated column on trends in 
LGBT advertising, hosts the annual Images In Advertising Awards, and maintains a powerful ad library of 
over 3,000 LGBT ads spanning 33 countries and 85 years with ratings at www.CommercialCloset.org. 
 
About Orbitz.com  
Orbitz (www.orbitz.com) is a leading online travel company that enables travelers to search for and 
purchase a broad array of travel products, including airline tickets, lodging, rental cars, cruises and vacation 
packages. Since launching its website www.orbitz.com to the general public in June 2001, Orbitz has 
become the third largest online travel site based on gross travel bookings. On Orbitz, consumers can search 
more than 400 airlines, more than 65,000 lodging properties worldwide and 13 car rental companies. Orbitz 
is a Travelport Inc. brand. Travelport (www.travelport.com) is one of the largest and most geographically 
diverse travel companies, dedicated to creating the exceptional travel experiences the world demands.  
 
About MTV Networks 
MTV Networks connects with its audiences through its robust consumer products businesses and its 
interactive properties worldwide, including Neopets, Xfire, IFILM, GameTrailers.com, and online, 
broadband, wireless and interactive television services. MTV Networks also has licensing agreements, joint 
ventures, and syndication deals whereby all of its programming services can be seen worldwide. The 
Company's web properties recorded more than 175 million video streams in June, a triple-digit increase 
over the same period last year. Within one year, the Company has launched 24 broadband channels 
globally, including MTV Overdrive, mtvU's Uber, TurboNick, VH1's VSpot and Comedy Central's 
Motherload. All feature dynamic original content and are expected to stream more than 1 billion videos by 
year's end. Further, viewing of MTVN's on-air channels accounts for over 25% of all time spent watching 
cable television, with such valuable brands as Nickelodeon which is now enjoying its 11th year as the top- 
rated cable network. 
 
MTV Networks, a unit of Viacom (NYSE: VIA, VIA.B), is one of the world's leading creators of 
programming and content across all media platforms. MTV Networks, with more than 120 channels 
worldwide, owns and operates the following television programming services – MTV: MUSIC 
TELEVISION, MTV2, VH1, mtvU, NICKELODEON, NICK at NITE, COMEDY CENTRAL, TV LAND, 
SPIKE TV, CMT, NOGGIN, VH1 CLASSIC, LOGO, MTVN INTERNATIONAL and THE DIGITAL 
SUITE FROM MTV NETWORKS, a package of 13 digital services, with all of these networks trademarks 
of MTV Networks. 
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